
PharmaTimes is the UK’s leading source of high-
quality content for the pharmaceutical and life 
sciences industry. We track the big trends and issues 
that affect organisations across the sector and offer 
insight and analysis to over 22,000 readers in the UK.

For more than 25 years, PharmaTimes Magazine has 
offered its readers a comprehensive range of news, 
feature articles and interviews that delve into the issues, 
controversies and broader trends impacting companies in 
the pharmaceutical industry. Published ten times a year, 
the magazine is both paper-based and online, reaching 
senior leaders in pharma companies and the NHS.

PharmaTimes Daily News Alert provides a well-
respected daily news service to help our readers keep up 
with the big news events of the day. Thoroughly checked 
and validated, our news stories offer reactions to and 
context for the events of the moments.
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More 
initiative.  

Less inertia.

With no cumbersome bureaucracy to slow us down,  
our team is free to be commercially agile. We can make quick 

decisions and act upon them, turning things around as rapidly 
as our customers need. If you really want to make things 

happen, you should talk to the people at Napp.

Date of preparation: March 2016 www.napp.co.uk Approval code: CORP2015-001F

A commitment to life

For all enquiries please contact: 
Kyowa Kirin Ltd., Galabank Business Park, Galashiels TD1 1QH 
Tel:  +44 (0) 1896 664 000      Web:  www.kyowa-kirin.com

Job Code: NPR/UK/0478   Date of preparation: May 2016

We are, each and every one of us, Kyowa Kirin

For several years, ProStrakan has been a member of 
Kyowa Kirin, a Japan-based Pharmaceutical company. 
As part of its commitment to become a global 
pharmaceutical specialty organisation, Kyowa Kirin  
is harmonising all its affiliates across the globe,  
and so ProStrakan is now known as Kyowa Kirin.

Our people are ‘Committed to Life’, truly challenging 
themselves every day to make medicines available 
to meet unmet medical needs of patients and their 
families. Our culture is one built on innovation, 
teamwork and ethics. Core to our continued success  
is developing talent that can flourish – not only on  
the challenges of today but also tomorrow.
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DISPLAY RATES

DPS £4,500
Full page £2,500
1/2 page £1,500
1/3 page £1,200

ADVERTORIALS/THOUGHT LEADERSHIP

DPS £4,500 (1,000 words)
Full page £2,500 (500 words)
1/2 page £1,500 (250 words)
60 Seconds column £2,000

BUSINESS INSIGHTS

1 page £4,000
2 pages £7,500
3 pages £10,800

Branded editorial written by the PT editorial 
team in partnership with the client

ONLINE RATES

MPU £2,000
Leaderboard £2,000
Mid-position banner £1,800

BREAKDOWN BY SECTOR

General Management 2,023
HR & Rec 250
Marketing 1,304
Service 717
Clinical 660
Medical/R&D 626
Salesforce 3,305
NHS 2,866

TOTAL 11,751

JULY/AUGUST
• Biosimilars – biosimilars have arrived, offering significant 

savings yet uptake have been uneven, we ask why
• Patient-centricity in healthcare – with pharma starting to put 

the patient at the heart of their businesses, why are health 
systems lagging behind?

• What skills and competencies does the modern sales rep/MSL 
need?

• Rare diseases – how rare disease companies are transforming 
pharma

• Technology and the NHS – from EPRs and the paperless NHS 
to driving health innovation

• Patient engagement – how technology is empowering patients 
to take responsibility for their health

• Big data – extracting intelligent insight
• Wearables and health monitoring – how the internet of medical 

things is changing clinical care
• Smart digital strategies – tech is a wave crashing over pharma, 

so how do you develop a clear and evolving strategy?
• Future of health tech – where will we be in five years’ time?

SEPTEMBER
• Personalised medicine – therapy areas are fracturing as genetic 

tests identify those who will and won’t benefit from a drug, the 
new landscape of personalised medicine brings challenges and 
opportunities

•  Melanoma – these are exciting times for research into new 
treatment for melanoma but do they come too late for current 
patients?

• Antimicrobial resistance – how every stakeholder has a role in 
combating the threat of AMR

• Patient-reported outcomes – market access gold?

OCTOBER
• Clinical trials of the future – enriched, real-world, patient-

focused, it has never been more important to get your clinical 
trials right

• Trends in sales – with personalised medicine, patient-centricity 
and multichannel, pharma sales reps have never faced more 
challenging times

• The future of cancer drug funding – NICE has taken over from 
the CDF but what impact will it have?

• Myeloma – with a slew of new treatments, what do myeloma 
patients need?

• Special Supplement – Market access
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